
How to Create an Unfair
Advantage Over Your

Competition

UNCOPYABLE:



Contact Kay Miller
kay@theadventure.com

253-874-9665

For more information:

mailto:kay@theadventure.com
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Nobody buys from 
you because you 
are similar to the 

competition.





















At American Girl, we celebrate girls and all 
that they can be. That's why we develop 

products and experiences that help girls grow 
up in a wholesome way, while encouraging 

them to enjoy girlhood through fun and 
enchanting play. 



Our team delivers an extraordinary 
experience by designing and building 

high-end, exceptional dolls, built on an 
authentic and sophisticated 

understanding of young girls.



At American Girl, we celebrate girls and all 
that they can be. That's why we develop 

products and experiences that help girls grow 
up in a wholesome way, while encouraging 

them to enjoy girlhood through fun and 
enchanting play. 

“We put vitamins in the cake.”



Dolls American Girl
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Uncopyable
BRANDING
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What’s your 
Uncopyable
promise?







At American Girl, we celebrate girls and all 
that they can be. That's why we develop 

products and experiences that help girls grow 
up in a wholesome way, while encouraging 

them to enjoy girlhood through fun and 
enchanting play. 



�What we sell is the ability 
for a 43-year-old accountant 
to dress in black leather, ride 

through small towns, and 
have people be afraid of 

him.�



A BRANDING PROPOSITION goes beyond
just identifying the superiority of your 

products and services. 

It makes a CLEARLY STATED PROMISE as to 
HOW you differentiate yourself from your 

competitors.

It RESONATES with your exact target.



A BRANDING PROPOSITION goes beyond
just identifying the superiority of your 

products and services. 

It makes a CLEARLY STATED PROMISE as to 
HOW you differentiate yourself from your 

competitors.

It RESONATES with your exact target.
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Uncopyable
INNOVATION
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Where do you 
get new ideas?



Steal 
Genius









Uncopyable
EXPERIENCE
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A RICHLY 
IMPRINTED 
EXPERIENCE

WANTS TO BE
REMEMBERED



A RICHLY 
IMPRINTED 
EXPERIENCE

WANTS TO BE
REPEATED



A RICHLY 
IMPRINTED 
EXPERIENCE

WANTS TO BE
SHARED





WARNING!



Everything 
walks the 

talk.



LUXURYHOMES



YOU



YOU



“If you can 
differentiate a 
dead chicken, 

you can 
differentiate 
anything.”

Frank Perdue




